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Fire in the Heartland

by Rebecca Spriggs, KALA Director of Conmmunications

On Friday, Match 11% a fire tav-
aged the historic downtown area sl

of Fort Scott and continued to E
burn into the night as firefighters {8
from mote than 20 departments i
in Kansas and Missouri battled |
the blaze.

The Gross Insurance Agency, a
4-generation agency, insured 8 out
of the 11 buildings damaged in
the fire. It was determine that the
fite started in the basement of a
Main Street bar just before 2 p.m. _
and quickly spread north on Main {8
Street turning east on Wall Street
due to the 35 — 40 mph wind that
cartried sparks over 2 ¥ blocks.
The fire spread quickly because the build-
ings, some of which were more than 140
yeats old, contained old lumber, old wit-
ing and did not have firewalls between
them.

Jake Gross local volunteer firefighter and
a 4" generation owner and operator of
the Gross Insurance Agency, received a
call to help work this downtown fire,
that at the time, was still small. He had
n0 idea that soon his agency would need
to handle the largest disaster to affect the
agency since it’s beginning in 1913,
Thankfully they had a Disaster Manage-
ment and Recovery plan that they had
developed and practiced over the yeats.
Jake and the entire staff spent the week-
end preparing for business on the Mon-
day after the fire. They estimated receiving
over 300 phone calls duting the first 3
hours of business that morning. The
morning was filled with talking to clients
about their policies, talking to adjustets,
newspapers and the hundreds of busi-
ness that specialize in fire clean up. In
addition to the massive amount of fire
related calls, they had to continue to
handle normal business from their other
clients and 6 other locations.

Jake & Chip 1'oss, 4th & 31d g

The fite took over three da
to extinguish. That Friday a
| ternoon when the fire c:
b came in, 4 local fire fighte
started the immediate batt]
Within hours 27 Fire Depar
ments from 2 states were
the scene. By-standers we;
asked to help drag hoses as I
fire grew quickly out of cot
trol. The local town peop.
were asked to conserve wat
| that was desperately neede
but in short supply. The N
'Y tional Guard even droppe
" water by helicopter to fight th
fire from the air.

St s -
eneration of the
Gross Insurance Agency.

The city is determined to rebuild the;
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At Continental Western
Group, business insurance
is what we do; period.
Our single focus
is to provide our
customers with the
business insurance
coverage they need today
and in the future.

CWG

Business Insurance. [
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www.cwgins.com
A BERKLEY COMPANY o
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histotic downtown area. Lo-  pumme
cal, State and Federal officials [EES8
have toured the site to assess
hncial aide  Visitors to the
site have included USDA Ru-
ral Development State Direc- §
tot Chuck Banks, staff from |
the offices of U.S. Senator [
Sam Brownback, U.S Senator
Pat Roberts, 2nd District Con- i
gressman Jim Ryun and Gov-
ernor Sebelius. It is estimated
that the fire caused over $10 §
million doflars in damage. :

Today, the windows of the
histotic downtown businesses
are covered with photos of a disaster that
threatens theit vety existence. Large holes
and vacant facades line one entire block
of an area that once boasted three-story
tall buildings. The vacant lots were put-
chased by the city and the Historical Pres-
ervation Society with the hopes of
tebuilding. Like Fort Scott, many down-
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town areas are full of buildings more
than a turn of a century old with shared
walls and flammable, old timber. An-
other similarity is the lack of sprinkler
systems and enforcement of fire codes.
Chip and Jake Gross offered other agen-
cies some advice for handling this disas-
ter that could happen in any other

i story

downtown atea- remind and
explain to your clients the ac-
tual insured value of the build-
ing, Many of their clients’ only
want to pay enough coverage
4 to cover their cost of the

building, Downtown business
owners find that it is cost pro-
hibited to cover the full re-
placement value that could be
well over a million. They credit
the agency’s success in manag-
ing this disaster with upfront
education, communication and
close personal relationships
with the insured involved. Al-
though each generation of the
Gross Insurance Agency is challenged
with raising the bar and leaving a legacy,
the same general philosophy has existed
throughout time: small-town service big enongh
to cover your insurance needs but small enongh to
provide hometown service.

See more photos on pages 16-17

Providing

NEXT DAY
RESPONSE

for all commercial

auto submissions of
5 power units or less

s a

Ringwalt & Liesche Co.

Your Source for Commercial Auto Insurance

o 800-708-7448

Page 15



Fire in the Heartland

Photos curtesy of Chris Barnett (photographer) of Rennett Studio, Fort Scott, KS.
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Does your client
deserve the

Beacon Hill has specialized exclusively in
environmental insurance coverages since 1990,

Best Environmental
Coverage

As a true wholesale broker, we place coverage for the full range of
environmental risks with over twenty different insurance carriers.

from the

One submission from you generates
multiple quotes from "A” rated markets.

Best Environmental
Carriers?

We provide the choices that let you and your client select the best

Then you need to call

possible coverage from the best possible company.

1-800-596-2156

ASSOCIATES INC
LEAVIRONMERTANIRSURANTE

www. b-h-a.com
EXPERIENCED ACCESS TO THE
ENVIRONMENTAL INSURANCE MARKETPLACE
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